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6- Visual factors

7- Informational factors

8- Functional factors

9- Product image

10- Prendergast and Pitt 1996
11- Rettie and Brewer ZOOOI
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4- Stratified random sampling(SRS)
5- Friedman
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4- Market position
5- Brand image

6- Mcneal and Ji

7- Henley Centre

8- Lived experiences
9- Self- service
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1- Underwood, Klein and Burke 2001
2- Silayoi and Speece 2004
3- Internationalization
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6- Brain laterality

7- Kingston

8- Silayoi and Speece
9- Graphic
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1- Marketing communication mix
2- Children

3- Non-verbal

4- Global brands

5- Branding
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1- Underwood

2- Brand identity

3- Graphic

4- Structure

5- Vanter and et al

6- Content identification
7- Product content
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1- Cronbach’s alpha

2- Composite reliability

3- Statistical package for the social sciences
4- Lisrel
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3- Friedman test
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1- Kolmogorov—Smirnov test
2- Non parametric
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Chi—-Square=282.64,

df=205,

P—value=0.00026,
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1- Noriaki Kano
2- Basic

3- Performance
4- Excitement
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